PRNews Chapter 4: Writing for Social Media
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A goal-oriented approach to writing social media content maps back to organizational objectives and is steered by
foundational strategic marketing and messaging documentation. Social media managers follow a four-step process
in planning and producing content according to nine key guidelines for developing three distinct types of content.
(Goal-oriented social media writing approach and diagram by Joshua DeLung.)

© PR News Writer’s Guidebook Vol. 2





