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Chapter 3: Speeches and Presentations
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Hopefully you will work with executives 
who are comfortable enough to conclude the 
speech without a spoken signal like, “What 
I’d like to leave you with today is…” Other, 
less seasoned speakers might need a verbal 
statement to get them to the conclusion. “My 
purpose today has been...”, “I want to leave 
you with…”, “Today we have seen evidence 
of (some problem or success)…”, or a quote 
can signal the beginning of the end. And for 
speech endings, metaphors, analogies, the 
element of surprise and axioms all work, 
but make sure they’re relevant and used in 
the right spot. Use your judgment and the 
strength of your presenter when you are 
wrapping up the speech. 

Above All Else, Have a Little Fun
Even with all of the information provided 

in this article, I encourage you to have fun 
writing speeches. Most executives will re-
spond positively when they see the variety of 
unique ways to deliver their key message. Just 
remember to keep it short, know what your 
executive wants from you, and end strong. 
Other than that, get creative. It makes writ-
ing the speech much more fun, and it helps to 
stretch your writing skills. And, if you take a 
risk or two, you might just write a speech that 
your audience will remember for a long time. 

Dr. Justin Pettigrew is an assistant professor 
at Kennesaw State University in the School of 
Communication and Media.
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